


Logistics

Participants will be automatically muted when joining

Ask any tech or logistics questions for the host in the chat bar

15 minutes of audience Q&A at the end of the session – ask 
questions for the presenters in the Q&A bar 



Today’s 

webinar

Presentations (20 minutes)

◦ Lee Sova-Claypool, Deputy Director of Digital Strategy 
at Burness 

◦ Lauren Au, PhD, RDN, Associate Professor of Nutrition 
at the University of California, Davis

Moderated Discussion (35 minutes)

Facilitated by Lee Sova-Claypool

◦ Megan Lott, MPH, RDN, Deputy Director of Healthy 
Eating Research

◦ Nick Dean, Senior Vice President of Digital and Creative, 
Burness

◦ Lauren Au, PhD, RDN, Associate Professor of Nutrition 
at the University of California, Davis



Amplifying your 
research online
How LinkedIn can extend your reach and support your goals

October 2025



▪ Why LinkedIn? 

▪ Content best practices

▪ Engagement tips

Agenda



Why LinkedIn?



▪ The professional social network

▪ Algorithm prioritizes expertise, “valuable knowledge and advice”

▪ Easy to find and target specific audiences

Why are we focusing on LinkedIn today?



Supports long posts, info-heavy post types



Professional

Casual

StableShaky

It’s a stable platform in a 
shifting social space 



Optimize your profile

Fill out all profile 
sections

Before posting

Make a posting plan

Make it a priority

Expand your audience

Connect + follow

Teach the algorithm

Engage with content you 
want more of



Content Tips



TIP

Add Value ▪ Entertain

▪ Inform

▪ Validate









TIP

▪ Feeds are crowded

▪ Your posts need to find a 
way to “stop the scroll”

Grab Attention



How can I grab attention with 
this information?

How can I share 
this information?





TIP

▪ De-jargon, keep it simple, 
digestible, and shareable

▪ Even smart people skim

Make It Easy



How can I make this as easy 
as possible for someone to 
digest?

How can I 
sound smart?





TIP

▪ Why do you care?

▪ Why should they?
Make It Personal





TIP

▪ Consistency is key

▪ Try one thing multiple ways

▪ Diversify post types

Quality > Quantity



Anecdote

Pull quote

Key message

Question

Visual



Beyond Posting



▪ Social is social, engage with others!

▪ Helps grow your audience and increase post reach

▪ Helps specify and/or diversify your feed

▪ Builds trust + deepens relationships

Engage, engage, engage



Engagement opportunities

Heavy Lift (3+ minutes)Light Lift (1 min)

● Following/connecting 

● Reacting to a post

● Reposting

● Leaving a comment

● Replying to comments 
and mentions

● Reposting with 
comments

● Working on a joint project 
and promoting it together

● Going live with a peer

● Engaging in groups

Medium Lift (2 mins)



1

2

3

Post at least once.

Share two posts from others.

Log on and engage with others three times.

Each week… 



Questions?



UTILIZING SOCIAL MEDIA TO 
EFFECTIVELY COMMUNICATE 
YOUR RESEARCH & BRAND

Lauren Au, PhD, RDN

Associate Professor

Department of Nutrition

Leau@ucdavis.edu

mailto:Leau@ucdavis.edu


SOCIAL MEDIA USES

Networking

Connection

Motivation



LINKEDIN

1. Networking

2. Highlights

3. Trainee spotlights

4. Research

5. Milestones



NETWORKING



CONNECTIONS



HIGHLIGHTS



TRAINEE SPOTLIGHTS



RESEARCH



MILESTONES



HER LINKEDIN "INFLUENCERS"



TIPS & TAKEAWAYS

• Would my grandmother approve?

• Be authentic

• Think strategically



THANK YOU

Lauren Au

Leau@ucdavis.edu

mailto:Leau@ucdavis.edu


Q&A



Thank you for attending!
THE RECORDING WILL BE MADE AVAILABLE IN THE 
COMING DAYS.
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